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Disclaimer
On the 22nd of January, TAKE Solutions Global LLP was renamed as NAVITAS LLP. Hence, the information provided in this
report will pertain to TAKE Solutions Global LLP for the period from 1st April 2014 to 21st January 2015, and for Navitas LLP
from 22nd January 2015 to 31st March 2015. However, for the purpose of simplicity, and to eliminate confusion, we will refer
to ourselves as TAKE throughout this report.

About This Report
Scope and Boundaries
For the purpose of this sustainability report, we are covering our facility in Chennai, India – Navitas LLP (formerly TAKE
Solutions Global LLP). This is our Global Delivery Centre (GDC). It is our largest facility, housing 308 employees and our data
centre.
Report Profile
This report is prepared In Accordance with GRI G4 Core Criteria. The report is for the time period beginning 1st April, 2014
and ending 31st March, 2015 (Financial Year 2015 or FY15). TAKE will report on an annual basis, and our next report will be
for FY16.
Reporting Methodology
The team at the GDC was given an orientation to Sustainable Development & Sustainability Reporting. The senior management team underwent a detailed workshop on Sustainable Development, following which a survey was conducted to get
the organization perspective on material aspects. Stakeholder inputs were taken through formal and informal mechanisms
as described on the next page in the section on Stakeholder Engagement. A risk assessment was conducted by the team,
and was ratified with senior management. Aspects that are of high significance to both TAKE and our stakeholders will be
addressed in this report.
Stakeholder Engagement
For the purposes of this report, we took inputs from various stakeholders through formal mechanisms like customer satisfaction surveys, vendor assessment surveys, employee satisfaction surveys, communication from regulatory authorities and
government bodies; and informal mechanisms like customer interactions, meetings with investors and analysts, feedback
from employees, interactions with NGOs, etc.
Materiality Survey & Risk Assessment Results
The top material aspects thrown up by the materiality survey were taken for further risk assessment. Aspects with high risk to
both the organization and the stakeholders were selected as material. In the following years, we will expand the scope and
include more material aspects in our report.
Significant Aspects
The following aspects were identified as highly significant to TAKE and to our Stakeholders:
Economic: Economic Performance, Procurement Practices
Environmental: Energy, Transport
Social – Labour: Training & Education, Equal Opportunity, Health & Safety
Social – Human Rights: Non-discrimination
Social – Society: Anti-corruption, Compliance
Social – Product Responsibility: Customer Privacy, Customer Satisfaction
In this report we will focus on our performance on these highly significant aspects. In subsequent years, we will broaden our
coverage to other aspects.
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The Year That Was

TAKE Solutions is dedicated to the mission of enabling
business efficiencies for global clients using deep domain
expertise, technology solutions, services and best practices.
The core values that drive all our decisions and activities are
based on sustainable principles. These are; Integrity, Equity
with Fairness, Differentiate, Vibrancy & Joy, and Boundaryless
Innovation. With our values as a guide, we make strides
towards our vision of being a globally recognized and
respected market leader in the domain areas of Life Sciences
and Supply Chain Management.
FY15 has been a year of growth and consolidation. We
further cemented our position as a leader in Life Sciences
with the launch of Navitas - a pure-play Life Sciences brand,
bringing together the domain and technology prowess
of TAKE Solutions and WCI Consulting. Backed by its
successful legacy and the steadfast confidence of its global
clients, Navitas performs the function of an expert navigator,
delivering advice, solutions and services in clinical, regulatory,
safety and content management areas.
We also launched TAKE Innovations Inc., an incubator to
facilitate innovation and IP creation in Healthcare and Clinical
Research. The key areas of focus for TAKE Innovations Inc. are
Big Data Analytics and Predictive Analytics catering to the
Life Sciences industry.
Additionally, understanding the constant need of an
informed and industry-ready workforce in the Life Sciences
Industry, we launched the TAKE Academy of Life Sciences
and Leadership (TALL). TALL’s unique offerings deliver cutting
edge curriculum along with providing candidates a handson, practical experience through wet-lab and computer-lab
facilities.
On the Supply Chain side of our business, we have made the
strategic decision to focus on profitable niches, delivering

offerings that extend the capabilities of ERP. Further, we
have taken concrete steps to move from the enterprise
licensing model to a Software-as-a-Service (SaaS) model.
Our Engineering Services Division in India has launched
its Conflict Minerals offering to enable companies in the
US comply with the Dodd Frank Act. In the Middle East,
our Enterprise Mobility team has co-created RoutePro
Unwired with SAP and has released a mobile version to
facilitate superior van sales tracking. Our Trading Partner
Collaboration team in the US has released a SaaS version of
our OneSCM® software to better serve the manufacturing
and distribution companies.
At TAKE, we truly believe that our people are our strength. We
have deep appreciation for our employees and their loyalty
to the tenets of our company. Our HR policies and processes
are tailored to reflect this. This has been recognized and
appreciated year after year by prestigious organizations like
the World HRD Congress and Asia’s Best Employer Brand
Awards. Once again, in FY15, TAKE has swept these awards
events with a total of 30 wins across various categories
including 2nd Place as Dream Employer of the Year. This is
a consequence of our commitment to being an exemplary
employer and developing a motivated work force.
As we scale rapidly, we are committed to building a
sustainable organization that fosters a strong culture of
entrepreneurship and ownership. We aim to proactively
minimize or eliminate any detrimental impact to the
environment as a consequence of our business growth. We
carry forward our dedication to upholding this cause in FY16
and beyond.
Srinivasan HR
Vice-Chairman & Managing Director
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Sustainability Policy
TAKE Solutions is committed to being a sustainable business enterprise that creates value for our customers, our
investors, our employees, our partners, Society and the Environment. Our core values of: Integrity, Equity with Fairness,
Differentiate, Vibrancy & Joy, and Boundaryless Innovation, all guide us along the path of sustainability.

Governance
Every TAKEster is a part of our sustainability initiative. This is spear-headed by a senior-level team with the active
involvement of top management.

Economic Sustainability
Our core values of Integrity,
Differentiate, and Boundaryless
Innovation all ensure that we are
an ethical business that constantly
strives to differentiate itself in the
market through innovation. We will
continue to ensure our economic
sustainability for our investors
through our innovative offerings that
create real value for our customers
and our customers’ customers. Our
compensation and policies shall
be derived from our core value of
Equity with Fairness. As an ethical
organization, we will comply with all
relevant legislation, regulations and
requirements, giving our customers
and partners the comfort of doing
business with a reliable partner.
Specific Commitments
Be an ethical business
Invest in innovation to create
value for our customers
Comply with all legal requirements
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Environmental Sustainability

Social Sustainability

Our core values of Integrity,
Boundaryless Innovation, and Equity
with Fairness prompt us to recognise
that our business has an impact
on the environment, and we are
committed to minimizing/mitigating
this. As a technology company, we
will leverage Green Technology
and IT, and we will encourage the
adoption of green practices in all
aspects of our operations.

Our core values of Integrity, Vibrancy
& Joy, and Equity with Fairness
prompt us to be grateful for the
support we get from the society and
to do everything we can to promote
social well-being. We acknowledge
the contribution of every TAKEster
in our journey, and are committed
to promoting their well-being and
career. Our customers’ trust is
sacrosanct, and to maintain this,
we commit to ethical marketing
practices and ensuring customer
satisfaction. TAKE Solutions shall
engage in socially beneficial activities
that ameliorate our community.

Specific Commitments
Adopt green IT and technology

solutions
Improve
energy
efficiency,
waste management and water
conservation

Specific Commitments
B
 e an employer of choice

Reduce/mitigate GHG emissions as
a part of our operations

 romote education and sports in
P
our community

Comply with
requirements

Practice ethical marketing

all

regulatory

 olicit and act on customer feedback
S
to ensure customer satisfaction
C
 omply with
requirements

all

regulatory

TAKE’s Performance
in 2014-15
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Overall
Economic

CSR Projects:
Promotion of Education
Ensuring Environmental Sustainability

Economic Performance Economic Value Generated & Distributed

Promotion of Preventive Healthcare
Promotion of Sports

Procurement Practices – Proportion of Spending
on Local Suppliers

FY15
FY14
% of
Business

Revenue : 7386 Mn
Revenue : 8155 Mn

CSR Spend : 3.5 Mn

Local
Suppliers

Other
Suppliers

% of
Business

CSR Spend : 2.4 Mn

Environmental

Other Suppliers

Local Suppliers

FY14

FY15

Environmental Initiatives:
Increasing Environmental Awareness | Volunteering to Clean Local Water Body
Recycling Waste | Reducing use of Paper in Priniting
Energy - Energy Consumption

Total Energy

Energy
From Diesel
(kWh)

15,28,347 kWh

6,91,167
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Transport – Environmental Impacts & Mitigation

FY - 14
Total Energy
19,60,858 kWh

FY14

FY15

3,07,040

48%
Workforce

Carpools /
Uses Public Transport

FY - 15

40%
Workforce

Social
Hours of Training
Overall - 21
Junior - 22
Middle - 20
Senior - 17
FY

15

20

Labour

Hours of Training
Overall - 29

Our HR policies and practices have won over 30 awards from
external agencies including:

FY
201
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Junior - 24
Middle - 26
Senior - 12

Dream Employer of the Year – Rank 2
Dream Companies to Work For – IT and Software
Rank 4 Best Employer of the Year

Equal Opportunity – Number of Women
( Full-Time Employees)

FY14

23%

FY15 31%

Training & Education – Performance Review
( Full-Time Employees)

FY14

100%

FY15

100%

Health & Safety – Injuries (Number)
FY14

1

FY15 0

Fun at Work Award
Award for Excellence in Training
Asia’s Best Employer Brand Awards – Rank 2
Promoting Health in the Workplace
Award for Innovation in Retention Strategy
Award for Excellence in Training
Award for Innovation in Career Development
Dream Employer of the Year

Human Rights
Non-Discrimination
Incidences
(Numbers)
FY14

0

FY15

Society

Anti-Corruption - Incidences
Incidences of Discrimination (Numbers)

FY14
&
FY15

0

0

FY14
&
FY15

Anti-Corruption – Fines Paid
Payment of Fines (Amount in INR )

Product & Service Labelling – Customer Satisfaction
Customer Satisfaction (Score)
FY14 - Not Reported

TAKE’s Equal Opportunity Policy and Prevention of Sexual
Harassment Policy are both available on our website. We also
conduct trainings and encourage our employees to speak up
against discrimination.

FY15 - 7.81

TAKE’s Code of Conduct and Whistle Blower Policy are
available on our website. We are an ethical organization and
encourage our team to follow the strictest moral code in line
with our values.

Product Responsibility
TAKE launched the Collaboration Zone in FY15. This is a
space we have created exclusively for our customers.

Customer Privacy –Incidences of Infringement
(Number of Incidences)
Breaches of Customer Privacy
Loss of Customer Data

}0

(FY14 & FY15)
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Economic
Economic Performance
We manage our economic performance through a system
of checks and balances. Further, we strive to distribute the
wealth generated in a fair and equitable fashion – creating
value for all our stakeholders.

CSR Projects

Economic Value Generated & Distributed

Promotion of Education: Support for Relief
Foundation’s CASCADE after-school Resource Centre in
Jamnamarathur Village, Thiruvannamalai District, Tamil
Nadu. At this centre, children will be engaged using
the Montessori system of education to build on school
learning. Additionally, the centre will focus on community
education, thus engaging the entire community in
education and up-bringing of the children.
Progress in FY15: Relief Foundation began construction
of the centre. Simultaneously, it identified and trained
resources to carry out the operations of the centre.
Relief Foundation has hired a Centre Head and two
assistants trained in the Montessori Methodology. Postinauguration, the centre has begun enrolling children for
its after-school program. In addition, it is also conducting
courses on parenting in both Tamil (the local language)
and English.
Ensuring Environmental Sustainability: We engaged
with Environmentalist Foundation of India (EFI) and
adopted the Old Perungalathur Pond, Perungalathur,
Tamil Nadu. Together, we propose to clean the pond and
educate the local community about the importance of
maintaining the pond.
Progress in FY15: The effort began in November 2014,
and since January 2015, a team of volunteers from TAKE
have regularly participated in the efforts to clean the
pond. TAKE has also supported this activity through the
procurement of equipment and provision of logistical
support for volunteers.
Promotion of Preventive Healthcare: We have invested
in a Bodhi Health Education, a social healthcare venture
that is providing training and education to primary
healthcare workers in rural India. Our implementation
partner for this project is Centre for Innovation Incubation
and Entrepreneurship (CIIE), a technology incubator in
Indian Institute of Management, Ahmedabad.
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For full details of our Financial Performance, please see our
Annual Report Fy15 on our website www.takesolutions.com.
Briefly the revenue generated was INR 7386 Million
(down from last year’s INR 8155 Million) and profit after tax
was INR 699 Million (up from last year’s INR 617 Million).
TAKE supported various Corporate Social Responsibility
(CSR) projects to the tune of INR 3.54 Million (up from last
year’s INR 2.37 Million).

FY15
FY14
Revenue : 7386 Mn
Revenue : 8155 Mn
CSR Spend : 2.4 Mn

CSR Spend : 3.5 Mn

Procurement Practices
Our procurement practices ensure that we deal with our
vendors with integrity and we expect them to adhere to
our high standards. All our purchases are all vetted by the
Purchase Committee, an independent body that ensures
that any purchase made is ethically, environmentally and
economically valid.

Proportion of spending on local suppliers
We encourage our team to engage local suppliers for
the most part. In the last year, 222 of 235 (94%) of our
suppliers were local vendors, and they received 80%
of our business (this has increased substantially from
last year, when local vendors received only 20% of our
business).

Other
Suppliers

Local
Suppliers

Promotion of Sports: TAKE is providing opportunities to
promising young golfers from underprivileged backgrounds.
For this purpose, we have engaged with The Golf Foundation, a
registered charitable%
society.
of The Golf Foundation will conduct
fundraising charity tournaments, where young, underprivileged
Business
GolfersOther
will be given
the opportunity and infrastructure to
Suppliers
improve their skills in the game.

Other Suppliers

Local Suppliers

FY14

FY15

% of
Business

CSR Projects

% of
Business

Progress in FY15: Bodhi Health Education is working on
expanding operations in the East and North East regions of the
country, where access to qualified doctors and medical facilities
are limited. The team is working on 2 major projects – one for a
Healthcare NGO and one for a State Government, and they also
have a project with a medical devices company in the pipeline.
Thus far, Bodhi Health Education has trained over 500 primary
healthcare workers across 4 states in India.

Progress in FY15: The Golf Foundation Invitational Golf
Championship 2014, held in May 2014, was a great success. The
proceeds of the fundraising tournament will be used to develop
talented junior golfers from underprivileged background.
Currently, the Golf Foundation is supporting 17 of India’s
promising next generation of Golfers.

Local Suppliers

FY15
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Environmental
Energy

Environmental Initiatives

Measures have been put in place to ensure that we limit our consumption
– these include using fans instead of air-conditioning when only few
employees are present in bays; using motion sensors to ensure lights
(excepting emergency lights) are turned off when nobody is present; and,
running the air conditioning unit in the cafeteria only during breakfast,
lunch and tea times. Our Cloud Services, are enabled by our data centre,
which is managed to ensure the optimal energy consumption.
Environmental Awareness Campaign: A
paperless campaign was conducted to create
awareness about environmental sustainability.
Banners with facts and tips were used as the
background for desktops across the GDC.
Presentations were made at various events
through the year to raise awareness. Speakers
from Environmentalist Foundation of India
talked to the team about Environmental
Conservation.
Volunteering to Clean Water Bodies: Over 40
volunteers from TAKE participated in cleaning
up the Old Perungalathur Pond (located near
the GDC). This activity has received a lot of
positive feedback from both media as well as
employees who volunteer.

The energy at the GDC is provided from the Tamil Nadu State Electricity
Board (TNEB), and is from a non-renewable source. In the last year, a
total of 19,60,858 kWh of energy was consumed at the GDC (which has
increased from FY14’s 15,28,347 kWh due to the addition of server racks
to our data center). The total energy consumed from our diesel generator
was 3,07,040 kWh, which is 16% of our total energy consumption (this has
reduced significantly from FY14’s was 6,91,167 kWh, which was 45% of our
total energy consumption).

Total Energy

Energy
From Diesel
(kWh)

15,28,347 kWh

6,91,167

Recycling Paper Waste: TAKE enrolled in
ITC’s Wealth-Out-of-Waste (WOW) project
in October 2014. All paper waste generated
at GDC is collected by ITC and used as raw
material to prepare paper-board for their
Notebooks. We recycled 729kgs of waste
paper in FY15.
Secured PIN-based Printers: We introduced
secured PIN-based printers in our facility to
reduce the number of waste printouts. Users
can now store their documents on the server
and only print out what is required. This has
led to a significant reduction in paper usage
and drastically reduced wasted printouts.
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Energy Consumption

Total Energy
19,60,858 kWh

FY14

FY15

3,07,040

Transport
As the GDC is located 30km from the centre of Chennai, India, most of our
employees spend a significant amount of time commuting to and from
work. This not only cuts into their free time, but also significantly increases
our carbon footprint. In order to minimize the environmental impacts of
transporting our people to and from work, we encourage our employees
to car-pool/ use public transport wherever possible.

Environmental Impacts and Mitigation
We have provided a shuttle from the nearest major train/bus station to
and from the premises. We run 6 shuttles in the morning and 6 in the
evening. About 40% of our people at GDC avail of this service. Thus, we
have reduced the environmental burden by ensuring that at least 40% of
our workforce is taking public transport or carpooling (this has reduced
from the 48% of our team we had covered in FY14).

Social – Labour
Our people are our greatest strength. The GDC is our largest unit with a total of 308 resources. We have defined and refined our
people processes to attract and retain the best talent in the business. In the last year, our efforts on this front have been appreciated
by various organizations who have awarded TAKE a total of 30 awards.

Permanent

Contract*

Total

Male

195

17

212

Female

89

7

96

284

24

308

Total

by Role

Employee Data – GDC

by Employment Type

Supervised
Workers

Supervisors

Total

129

83

212

81

15

96

210

98

308

Male
Female
Total

*Please note: Contract workers are on the rolls of our vendors and work at the GDC

Training & Education

Training & Education – Performance Review

We believe in continuous improvement – both of our team and
our deliverables. With this in mind, we have setup systems and
processes to ensure that our team members receive adequate
training to meet the requirements of their jobs.
Further, we offer training in soft skills, leadership,
innovation and communication to offer our
team the opportunity for overall growth.
Employees are also encouraged to attend
industry conferences and workshops to improve
their knowledge base and identify future trends.
This is further augmented by our bi-annual
performance reviews that allow our employees
to evaluate their performance and plan their
future growth.

100%

FY15

100%

Hours of Training
Overall - 21
Junior - 22
Middle - 20
Senior - 17
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01

2
FY

Junior - 24
Middle - 26
Senior - 12

4

Hours of Training
Overall - 29

201

We offer up to 40 hours of training per employee
per year for all employees across all grades, and
actively encourage all employees to meet this
quota. In FY15, we have trained employees for
an average of 21 hours per employee (this is less
thanFY14’s average of 29 hours per employee).

FY14

FY

Average Hours of Training

( Full-Time Employees)
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Performance Reviews

Health Focus

All of our full-time employees (regardless of gender and level)
receive regular performance reviews. This accounts for 100%
of all full-time employees at the GDC. Reviews are carried
out every October and April based on the strategic balanced
score-card principle. Employees do a self-evaluation, followed
by evaluation from their direct managers and functional
managers.

Health & Safety
As a technology services provider, our work environment
is relatively safe and secure. The real health hazards to our
people are from stress, repetitive-stress disorders, eye-strain,
back-ache and sedentary work. Taking this into account, we
have introduced initiatives to encourage our team to be more
active and health conscious.

Health Watch: Health Watch is an initiative to
improve the well-being of the team. As a part
of this, we conduct health camps, talks, checkups and even have a newsletter to give our
people information relevant to their health and
well-being. In FY15, we conducted sessions
by healthcare professionals to emphasise the
importance of preventive healthcare, and we
conducted yoga programs for the benefit of
our team in the GDC.

Injuries
We are happy to report no injuries for the last year at TAKE
(compared to 1 injury in FY14).

Health & Safety – Injuries (Number)

Stepathalon: The TAKE team participated
enthusiastically in Stepathalon, a race around
the world. With the goal of walking at least
10,000 steps a day, the whole team was on its
toes. The Stepathalon race was exceedingly
well-received amongst the team. As testament
to our enthusiasm, we won the Most Active
Company award in the ITES category as well.

FY14
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FY1510

Equal Opportunity
We are an Equal Opportunity Employer. We do not discriminate on the basis of race, creed, colour, national origin,
nationality, ancestry, age, religion, gender, gender identity, sexual orientation, disability, mental status, veteran status,
family status, or any other discriminatory factor recognized by law.

Breakdown of Employees By Gender
We are happy to report that in FY15, 31% of our workforce at the GDC is female (as compared to 23% in FY14), and 73%
of this demographic is under the age of 30.

Total

Age

Under 30

10

Male - 114

Male

Female

Total

212

70

184

Age

Male - 93

Female - 70

Female - 26

Total - 184

Total - 119
30-50

Age

Male - 5
Female - 0
Total - 5

Over 50

Social – Human Rights
Non-Discrimination
TAKE does not discriminate on any basis other than merit. Every team member is treated equally and given every opportunity to
thrive and grow in our organization. We have a Prevention of Sexual Harassment Policy in place, and have conducted trainings to
create awareness. Employees are encouraged to talk freely to their managers and escalate any issues through our open door policy.
Total number of incidents of discrimination and corrective actions taken
We are happy to report that no incident of discrimination was reported in FY15 (as was the case in FY14).

Non-Discrimination
Incidences
(Numbers)
FY14

00

FY15
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Social – Society
Anti-Corruption
TAKE is an ethical organization. We have a zero-tolerance policy to
incidents of corruption. Our code of conduct is applicable to every
team member and provides guidance as to the standards we set for our
people.
Confirmed incidents of corruption and actions taken
We are happy to report that no incidences of corruption have taken
place in both FY15 and FY14.

Laws Complied With
The Special Economic Zones Act, 2005
SEZ Rules, 2006
F
 oreign Exchange Management Act,
1999
E
 mployees’ Provident Fund and
Miscellaneous Provisions Act, 1952

Compliance
As an ethical organization, TAKE is committed to complying with all
statutory and regulatory requirements.

The Maternity Benefit Act, 1961
The Tamil Nadu Labour Welfare Fund
The Payment of Gratuity Act, 1972

Fines & Sanctions
We are happy to report that TAKE complies with all laws and regulations
and we have not had any fines or sanctions imposed on us in the last year
(as was the case in FY14).

The Tamil Nadu Shops

Establishments Act, 1947

The Limited Liability Partnership Act,
2008
Income Tax Act, 1961

Anti-Corruption - Incidences
Incidences of Discrimination (Numbers)

FY14
&
FY15

0

0

FY14
&
FY15

Anti-Corruption – Fines Paid
Payment of Fines (Amount in INR )
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and

Tamil Nadu Value Added Tax
Sale of Goods Act, 1930.
Central Sales Tax Act, 1956
Finance Act

Collaboration Zone

Social –
Product Responsibility
Product & Service Labelling
Obtaining regular feedback from our clients via survey post-delivery
is one of our key objectives and engagement strategies. The
customer satisfaction survey helps the organisation in understanding
the customers’ needs and pain points. This feeds into our future
interactions with our clients and enables us to serve them better.
In January 2015, we launched our Collaboration
Zone at the GDC in Chennai. This was created to
provide our clients and teams a space to brainstorm
together and build collaborative solutions to meet
our clients’ needs.
Right from the concept stage, we have taken client
inputs into consideration while building this centre.
Equipped with the latest in technology and exclusive
content, the Collaboration Zone enables our clients
to learn more about TAKE at their leisure.

Customer Privacy
Information Security Policies Defined
E-mail Policy

Customer Satisfaction
TAKE conducts an annual customer satisfaction survey. This helps
us understand what our clients think about us, and feeds into
our future plans. While our customer satisfaction score (which is
computed using the weighted average method) is 7.81 for FY15, 95%
of our customers are repeat customers and a majority are willing to
recommend us to other clients. This is a result of our focus on Client
Intimacy and Delivery Excellence.
Our Information Security Management Systems policy is to enhance
organization security and services minimizing disruptions to our
customers or stakeholders through continuous risk assessments
and mitigation. Our facilities are ISO270001 certified and we
conduct annual internal audits as well. We strive to exceed the
customer security needs and legal requirements. Towards this end,
we constantly create awareness of our Information Security policies
amongst employees and stakeholders.
Total Number of Substantiated Complaints Regarding Breaches of
Customer Privacy and Losses of Customer Data
Results of third-party and internal audits demonstrate that there were
no breaches of customer privacy or loss of customer data in FY15 (as
was the case in FY14).

Laptop Policy
Password Policy
Departmental Computer Policy
Internet Access Policy
Backup & Recovery Policy

Product & Service Labelling – Customer Satisfaction
Customer Satisfaction (Score)
FY14 - Not Reported

FY15 - 7.81

Desktop Laptop Disposal Policy
Data card Wireless Access Policy
Media Disposal Policy
Social Networking Policy

Customer Privacy –Incidences of Infringement
(Number of Incidences)
Breaches of Customer Privacy
Loss of Customer Data

}0

(FY14 & FY15)
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GRI Content Index
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GENERAL STANDARD DISCLOSURES
Page Number (or Link)
Information related to Standard Disclosures required by the ‘in accordance’ options may already be included in other
reports prepared by the organization. In these circumstances, the organization may elect to add a specific reference to
where the relevant information can be found.
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TAKE provides its employees freedom of association, so long as they adhere to our Code of Conduct and Values
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Hence, our supply chain is more relevant to our support systems than to our core business.
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MATERIAL ASPECT: TRAINING AND EDUCATION
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MATERIAL ASPECT: DIVERSITY AND EQUAL OPPORTUNITY
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SUB-CATEGORY: HUMAN RIGHTS
MATERIAL ASPECT: NON-DISCRIMINATION
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MATERIAL ASPECT: COMPLIANCE
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SUB-CATEGORY: PRODUCT RESPONSIBILITY
MATERIAL ASPECT: PRODUCT AND SERVICE LABELING
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MATERIAL ASPECT: CUSTOMER PRIVACY
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Questions/comments:

TAKE Solutions Ltd
Registered Office:
No.8B, Adyar Club Gate Road,
Chennai - 600028, India
Tel : +91 44 2435 7359
www.takesolutions.com

Shreeya Jayaraman
Shreeya@takesolutions.com

